
T-20 World Cup 

Campaign is applicable from 02 Jun 2024 till 29 Jun 2024. 

Terms & Conditions: - 

• The Campaign is applicable for live GoodLife Members only, whose membership is valid on the 

date of participation. It should be live & not expired. 

• Campaign is valid from 02 Jun 2024 till 29 Jun 2024. 

• Participation in this Campaign is purely voluntary. By participating in this Campaign, GoodLife 

members unconditionally and irrevocably accept the terms and conditions of the Campaign. 

• GoodLife Members are eligible to participate in the Campaign as per the following procedure: 

o GoodLife members will select the players and build their team of 11 players as per the 

instructions below. 

I. Only 1 Captain can be selected. 

II. At least 1 player must be selected from each team. 

III. A total of 11 players can be selected. 

IV. 1 player can be selected for only 1 role. 

o Members can see the predictions (in the form of percentage), made by other members. 

o The Prediction window will open before 12 hours from the start of the till 30 minutes 

before the start of each match (Official match timings). 

o Once the prediction window closes, member can see the predictions (Selections by 

other members as a percentage). 

o Members can make predictions multiple times in a day for a single match up to 30 

minutes before the match starts. 

o New Prediction will overwrite the previous prediction and only the last prediction 

submitted by the participant shall be considered for the participation. 

o Members will be rewarded with GoodLife points as per the below. 

I. 1 GoodLife Point for each run scored. 

II. 10 GoodLife Points for each wicket taken. 

III. Double Points if the captain scores a run or takes a wicket. 

• In case of any issue in crediting of Reward Points, the GoodLife customers need to report to 

goodlife@heromotocorp.biz maximum by 31st Jul 2024. After which no complaint shall be 

entertained. 

• Hero GoodLife Reward Points will be credited by 31st Jul 2024. 

• By participating in the Campaign, the GoodLife Member consents to Hero MotoCorp Ltd.’s, right 

to tag, notify, and to exhibit the uploaded pictures and shared story in all modes & media, 



advertisements now existing or hereinafter created, including without limitation - internet, 

television, film, radio and print media, without any compensation whatsoever for advertising 

and publicity purposes and the GoodLife Reward Points shall be considered as a valid 

consideration in this regard. 

• Hero MotoCorp Ltd. reserves the right to alter/amend/vary/extend/ terminate this Campaign at 

any point of time without assigning any reason. 

• Hero MotoCorp Ltd. shall not be responsible for any expense incurred by the Participant while 

participating in this Campaign, including internet charges and any technological issues, including 

network problems. 

• This Campaign is subject to force majeure conditions. HMCL and/or their directors/officers will 

not be responsible for circumstances beyond their control, which hinder the completion of the 

Campaign. 

• All disputes are subject to the exclusive jurisdiction of the courts at New Delhi. 


